
Creative Best Practices

Deliver Your Brand 
Message Clearly:

Make Your Creative 
Stand Out:

Be Authentic & 
Personalised:

Play More

Make the first few seconds count:
• Capture users attention in the first 

3 seconds with high impact visual 
imagery.

Highlight the brand early and often:
• Place key messaging takeaways 

and clear branding at the start of 
the video.

Create clear and concise messaging:
• Use straight-forward storyline; 

make sure you come up with a 
brief message that’s punchy and 
gets straight to the point. 

End with a Strong CTA:
• Your call-to-action (CTA) drives 

viewers to take actions on your 
ad. Emphasize the action you 
want your audience to take, such 
as “Download Now” or “Learn 
More”. Make sure to use “Swipe 
left” instead of “Swipe up” in your 
video’s CTA.

Be careful with the safe zone
• Make sure to keep your important 

information in the safe zone.

Enhance your video ads with 
sound/music/voice-over:
• Sound can make a big difference, 

especially on TikTok. Usually, 
videos with voice-over or music 
drive better results compared to 
ads without any sound.

Play with text overlays:
• Text can be a supplement to your 

video, especially when you want to 
add more information about your 
product or service.

Play with Branded Effects:
• Branded effects can be a great 

way to draw attention to your 
product and let your ad feel 
natural. Use them carefully and 
avoid drawing attention away from 
your product and brand. 

Play with different video lengths:
• Experiment with different video 

lengths to see which one works 
best. Speed is key. Quick cuts and 
fast-moving creative fit the mobile 
format.

Be authentic to your brand:
• Tell viewers why your business 

matters. Make it human and 
authentic.

Experiment with UGC:
• Users are drawn to content that 

looks organic. TikTok inspired 
content, and people speaking 
directly to the camera are 
significantly stronger at driving key 
metrics.

Personalise videos for your 
audience:
• Consider your audiences personas 

and how you can produce content 
personalised for each of them.

Appeal to the customers feelings:
• Tell a connected emotional story 

— one with a beginning, middle, 
and an end.

While these tips have shown 
success for certain business, always 
experiment and test to understand if 
they will work with your creative and 
your audiences.

With immersive video ads format, TikTok Ads has become a crucial channel for reaching out to 
your audience in a new and innovative way. It’s fun, joyful, vertical, immersive and interactive. 

It’s a way of using eye-catching visual excitement to engage with your audience. It’s how your 
customers are communicating with their friends and documenting their journeys.

We make these TikTok Ads creative recommendations based on thousands of video ads and 
have seen that proven to be effective strategies for TikTok Ads.

TikTok Ads In-Feed Video: 
Creative Tips


